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Obj ectives/Goals Abstract Vv

The objective of my experiment is to determine whether atest subjge

experiment (even if there are not facts or data to suppext them) W
Methods/Materials
Fake energy drink: Velox (amix of herbal teaand water i
designed), 2 different slide shows (1 for placebo effect S
of theingredients, 1 for power of suggestion group wj sQiSgted accurately), fake advertising
flier | designed, energy level questionnaire, cups, ti N Pest) and reflex computer test
(Human Benchmark Reaction Time Online Test). T&de groups. Control, Placebo Effect
and Power of Suggestion) in 50 meter timed ru ..~ online hs{)ex tests before and after drinki ng
Velox and being given different information orf tp
Results
In analyzing the three groups, the Pw
similar rates of improvement in th%
and in the reflex test after drinking
Conclusions/Discussion

ifAg what should improve after drinking a fake energy drink can have similar results
ation on the effectiveness of the ingredients.

Help Received N
| designed the Velox labels and had the help of graphic designer Dawn Barnhart in using Adobe software
to create the labels and fliers (printed at Kinkos). | created the slide shows and designed the running
experiment. | used the Human Benchmark Reaction Time Online Test for the reflex test.
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