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Objectives/Goals Abstract
This project was inspired by the Stanford Marshmallow Experi menjets C
delay gratification by not eating a marshmallow treat for awhile, Anges ond one. | investigated
whether outcome and/or timing of thiskind of atest would correlie withuesiis i

M ethods/M aterials
[ perfor_med two tests, the Treat Test and the_Ad T

average rating of product desirabilé

condition wanted the advertised pr@ct mofay
First condition in grades 1-3 and 18% hy

he average ratings difference for girls was 2%
compared to 22% for boys. Tée ™ N{erencesin grades 4-6 were only 6% for girls compared
to 22% for boys.

Conclusions/Discussion
| was unable to determine a diye
advertising, most likely becaysg

inthe Treat First condition & HQI

product than the subjects in tRe A ATst cghgition. This r%ult may indicate that exercise of self-control
(such asduring the Tr '
enticement.

Summary
Thispr esti Whether outcome and/or timing of a delayed gratification test would correlate
with desi re o advertised product.

Help Received

Mother helped obtain materlals make graphs, and print report; classroom teachers helped manage their
students and allowed them to participate
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