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Obj ectives/Goals Abstract
With increasing demand for organic food, we sought to determine i

mislabeled food as organic, then we hypothesized they would
Methods/M aterials

Our experiment had two phases: Phase 1, ablind t

obtained from 40 human subjects, who agreed to eat appl¢

subjects ate organic and nonorganic variants of the foods and which they believed to be
organic. Phase |1 consisted of subjects being placed ip0 growSNGrosp 1 was given organic food, Group 2
was given organic food that was mislabeled as nonofgahi S\3gk given nonorganic food, and
Group 4 was given nonorganic food mislabeled as 0 Aded the food#s taste on a scale of
1-5.

Results
In the blind test, only 45.4% of subjects corrge}y i iThegd thg organic food, even though 67.5% of
subjects preferred organic food. Subjects weékg thi unable O\gétermine the identity of the food through

taste alone. In the placebo effect t
3.1, Group 3#swas 3.0, and Group -

roup 1#

average rating for each food v
improved perception.
Conclusions/Discussion

amount of nonorganic f
financial incentive to JX

Summary
First, w blind test to determine if subjects could distinguish organic from nonorganic
food, and t the placebo effect to assess if subjects# taste perception of food could be changed
through mislabang®

Help Received N
Test subjects participated in experiment; parents helped purchase food; teacher helped improve
presentation.
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