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. Abstract
Objectives/Goals

The objective of this study is to determine the efficacy of paintball grmsiti iffefent price points.
Methods/Materials

Method: Make the wooden target. Measure 10 meters away. Shog aintballs at the target.

Measure how close each shot is from the center. Repeat for the/Mse{o nabl ean sive paintballs. Move
to 15 meters from the target. Repeat shooting procesﬁ al 3R ' - Move to 20 meters from
the target and repeat process for all 3 types of paintb:
Materials: 1 beginner paintball gun, 2 tanks of carbon di safety gegoMss, 500 rounds of inexpensive
paintballs, 500 rounds of reasonably priced paintballs, 500 of expeM&ve paintballs, and 1 wooden
target

Results

After each of the paintball shots (180 shotsin total

expensive paintballs.
Conclusions/Discussion

After testing the brands, it was det@l;r" Rg [®sg expensive brand did not do any better or worse
than the medium or the expensive b By ew, the inexpensive brand and the medium
brand were the same. When corqparing thg iMe | v&Qrand and the expensive brand, the inexpensive
brand was more accurate. Thi§{s™ i ng¥sgcamge people generally think that more expensi veitemsare

better. Based on this experiment)x
Less expensive brands are just as
support this conclusion (compgtii;

\huy paintballs do not need to pay the higher prices.
W, different versions of the paintball game may not

Summary
iIsno statlstlcal difference in accuracy between the differently priced paintballs.

Help Received
My uncle, who isan englneer helped me build the wooden target.
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